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For This Session, We Will: 
▪  Look at what Personal Branding is, and

 

▪ Consider elements of the profile that
employers are looking at to vet you 

▪ Learn how to leverage your LinkedIn
profile to improve visibility and credibility
– step by step

▪ Use LinkedIn's tools to attract recruiters
and hiring managers

why you need it



Part 1 – The What & Why of Personal Branding



Definition of Personal Branding 

“Your brand is the image that
comes to people’s minds when
they think about you…we have
to be ever mindful of cultivating
our own personal brand and
promoting it”



Creating Awareness of Your Personal Brand

▪ Who is currently aware of your brand,
and how would they describe it?

▪ How would you like your brand to be
described? 

▪ What are the gaps between your
current brand image and what you
would like it to be? 

▪ What specifically can you do to alleviate
or eliminate these gaps?

(Peggy Klaus, p113



“People Don’t Buy What You Do: They
Buy Why You Do It” Simon Sinek

▪

▪

Who are you? 

What do you do? 

▪  
want or need?

▪ What do they get out of it?

▪ What is your why for doing what you do? 

Whodoyoudoitfor? Whatdo those people 



Giving Your Brand a Voice –
HowtoConstructTheNarrative 

What Is Personal
Branding-andWhy 

Do I need It? 



The 5 ‘P’s of You in Personal Branding 
▪
▪
▪

 

▪

The Person (name, job title)
 

 
The Process (how you do it – keep

this short)

▪

The Place(industry) 
The Purpose (benefit of you –
revenue? Cost reduction? Risk
mitigation?) 
The Performance (the quantity of 
the benefit of you - metrics)

 https://www.youtube.com/watch?v=xCLdQoIi_mkJohnnyWalker,2021



Part 2 – Amplify Your Brand on LinkedIn 



Why Do
You Need 
LinkedIn?
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The Top Three Essential Branding Points
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• Headline

• Visuals 
(photo and background)

• About Section



Top Tips to Amplify Your Personal Branding - Demo



Thank You for Watching! 


	Amplify Your Personal Brand
	Using LinkedIn
	For This Session, We Will:
	Part 1 – The What & Why of Personal Branding
	Definition of Personal Branding
	Creating Awareness of Your Personal Brand
	Who is currently aware of your brand, and how would they describe it?
	How would you like your brand to be described?
	What are the gaps between your current brand image and what you would like it to be?
	What specifically can you do to alleviate or eliminate these gaps?

	“People Don’t Buy What You Do: They Buy Why You Do It”
	Who are you?
	What do you do?
	Whodoyoudoitfor? Whatdo those people
	want or need?
	What do they get out of it?
	What is your why for doing what you do?

	Giving Your Brand a Voice – HowtoConstructTheNarrative
	The 5 ‘P’s of You in Personal Branding
	The Person (name, job title)
	The Place(industry)
	The Purpose (benefit of you – revenue? Cost reduction? Risk mitigation?)
	The Performance (the quantity of
	the benefit of you - metrics)
	The Process (how you do it – keep this short)

	Part 2 – Amplify Your Brand on LinkedIn
	Why Do
	You Need
	LinkedIn?
	The Top Three Essential Branding Points
	Top Tips to Amplify Your Personal Branding - Demo
	Thank You for Watching!

