
TARGET: Senior Marketing Manager 

Sample Resume Highlighting Main Parts 

JANE DOE 

janedoe@email.com | linkedin.com/in/janedoe | (123) 456-7890 

VOLUNTEER 
Communications Lead 
Women in Tech Network | 2020 – Present 

•

• 

Designed and managed monthly newsletter reaching 5,000+ members. 

Organized virtual events and webinars to support professional development. 

WORK EXPERIENCE 
Marketing Manager 
ABC Corporation, Toronto, ON | 2019 – Present 

• Led rebranding campaign that increased website traffic by 65% and improved
customer retention by 20%. 

Managed a $500K annual budget and a team of five marketing specialists. 

Launched new product line that generated $1.2M in sales in the first year. 

•

• 

Marketing Specialist 
XYZ Company, Toronto, ON | 2015 – 2019 

•

• 

Developed and executed email marketing strategies, boosting open rates by 40%. 

Coordinated marketing analytics to measure campaign performance and optimize

content. 

SUMMARY | CAREER HIGHLIGHTS 
Strategic marketing leader with 10+ years of experience driving brand growth, customer
engagement, and revenue for global organizations. Proven track record of launching high-
impact campaigns, leading cross-functional teams, and increasing market share. Adept at
data-driven decision-making and digital transformation. 



EDUCATION 
MBA, Marketing 
University of British Columbia – Sauder School of Business
BA, Communications 
University of Ottawa 

Note: Simple resume demonstrating the strategies discussed throughout the webinar. 



YOUR NAME, Bachelor of Commerce – Digital Marketing 

Produced compelling video
highlights and authored stories that
increased audience interaction and

content shares, leveraging
storytelling to connect with diverse

audiences. 

Designed infographics and video 
content for clients at ABC Hockey

Management, effectively 
transforming data into visually 

impactful materials using Adobe 
Suite and Premiere Pro. 

EDUCATION & CERTIFICATIONS 

 Local College, 

 
Sampling Technician | Steel Company Summer Student from May 2022 to September 2023 

Learning Marketing Best Practice Badges | Student Marketing Certification | Content Marketing & Inbound
Certification | Google Ads Measurement Certification 

City,ON | Phone:(705)123-2222 | Email:yourname@email.com | LinkedIn:www.linkedin.com/in/yourname

Played a critical role in game-day
operations, fan engagement
activities, and media events,

contributing to seamless execution
and elevated fan experiences. 

 ABC Hockey Management (Part-Time) Feb 2024 – Present 

Develop and deliver video content using Premiere Pro to enhance client visibility and branding.
Translate complex data into compelling visuals with infographics, slides, and graphics to support clients.
Build client trust by showcasing agency value through innovative storytelling. 
Collaborate with scouts to identify and nurture emerging hockey talent. 

Rotary Club May 2024 – July 2024 

Scheduled and coordinated ticket sellers, ensuring adequate coverage for event sales. 
Managed ticket distribution and collection, accurately counting and receipting large sums of money.
Processed online ticket sales and maintained detailed records of sold and unsold tickets. 
Marketed the event by placing promotional signage throughout the community and overseeing the draw from
initiation to completion. 

Local City Hockey Club January 2024 – May 2024 

Created and published social media content during live games, including video highlights and game stories
that can also be used for future player highlight videos. 
Supported media and scouting efforts by developing roster sheets and stat cards used across departments.
Conducted player interviews and authored articles for game-day programs and the official website. 

Motivated marketing graduate with a strong foundation in digital marketing and hands-on experience in content
creation, social media management, and event marketing. Adept at using tools like Google Analytics, Adobe
Suite, and Salesforce CRM to craft compelling campaigns and drive audience engagement. 

Eager to bring creativity, adaptability, and fresh ideas to help organizations enhance their brand, engage customers,
and succeed. Willing to travel and relocate as necessary. 

•
•
•
• 

•
•
•
• 

• 

•
• 

RELEVANT WORK EXPERIENCE 

Driving Audience Engagement 

CarDraw TicketSales Coordinator |

Marketing &CommunicationsIntern |

SocialMedia& Content Creation Specialist |

 
Certifications:

Honours Bachelor of Commerce – Digital Marketing |

MARKETING IMPACT

Creating Engaging Brands 

AdditionalWork Experience:
|

 | Class of 2025 

Seamless Event Support 

City, ON
Relevant Coursework: 

Sports Entertainment & Event Marketing, Strategic Marketing, Google Analytics, Advertising & Branding, Adobe Suite 



Your Name 

Organizational Transformation
Leadership Development 
Employee Experience & Engagement
Talent Acquisition & Management
Strategic Business Partnering 

,CHRL 

(647) 123-1234|Toronto,ON|yourname@email.com|linkedin.com/in/yourname 

Change Management 
Team Building & Coaching
Diversity, Equity, & Inclusion (DEI)
Performance Management
Compliance & Risk Management

Power Influencer, C-Suite Collaborator, and Strategic HR Trailblazer with 20+ years of experience shapeshifting
businesses with employee experience-aligned solutions, cutting-edge ATS technologies, top-performing teams,

and revolutionary leadership and coaching strategies. 

Trusted Advisor and Strategic Business Partner to Local Street Food Company, Brand & Co., ABC 

Brands, and Powerhouse Coffee Company Canada. 
TRANSFORMATIONAL BUSINESS ARCHITECT positions privately owned businesses, global powerhouses, and
multinational conglomerates at the edge of retention and engagement by laying the foundation for agile and sustained
excellence, designing and deploying training programs, and shaping cultural transformation. 

GROWTH STRATEGIST with broad executive assets, sharp business instincts, and a big-picture perspective,
continually seeking to optimize team engagement, achieve a positive culture of excellence, and improve the bottom line.
MASTER TEAM BUILDER who thrives on training, coaching, and stretching individuals and teams to achieve ambitious
goals. Renowned for creating inspirational, diverse, equitable and inclusive workplace cultures, fostering integrity, trust,
and shared success. Recipient of numerous HR and Leadership awards. 

My mission is to empower leaders to bloom and inspire meaningful change through commitment and 

resilience. By helping others let their sparkle shine and fostering genuine buy-in, we rise by lifting each 

other, driving success, and bringing visions to life. ~ Your Name 

HUMAN RESOURCES OFFICER | Local Street Food Co., City, ON March 2022 – March 2024 

Recruited to lead innovative recruitment strategies for a prestigious multi-brand hospitality group, enhancing talent acquisition
across renowned restaurants like Local Street, Cola, LaChateau, and Chopped. Steakhouse before its restructuring in early
2024. 

Transformed Culture, Elevated Talent, and Drove Strategic HR Excellence for Fine Dining Restaurants. 

�  STRATEGIC LEADERSHIP: Partnered with Managing Directors to shape a people-first culture across multiple 
brands for 300-500 employees. Developed a 2-year strategy focused on engagement, retention, and defining
company purpose, mission, and values. 

�  TALENT DEVELOPMENT: Led recruitment strategies, implemented user-friendly ATS, and built talent pipelines, 
boosting applicant quality by 50%. Developed leadership skills through coaching and targeted learning sessions. 

�  EMPLOYEE RELATIONS & COMPLIANCE: Managed employee relations, led complex investigations, and ensured 
compliance with HR policies, fostering a fair and inclusive workplace. 

�  CULTURAL & ORGANIZATIONAL GROWTH: Drove cultural transformation with growth mindset training, 
launched two new restaurants, and improved team member experience through engagement surveys and
strategic initiatives. 
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YOUR NAME |  Page 2 |  (647) 123-1234 

Visit LinkedIn Profile to learn more:www.linkedin.com/in/yourname 

BACHELOR OF ARTS, PSYCHOLOGY MAJOR | University of City, ABC University College 

~ Cert i f ied Human Resources Leader (CHRL) wi th Human Resources Professionals Associat ion ~ 

PROFESSIONAL DEVELOPMENT 

✓  Health & Safety Certification, 2020 ✓ Servant Leadership, 2009 
✓ Business Acumen, 2008 
✓ Fierce Conversations, 2007 

✓  Science of Happiness, 2018 
✓  Crucial Conversations, 2014 
✓  Situational Leadership, 2010 

NATIONAL HUMAN RESOURCES MANAGER | Brands & Co. & ABC Brands, City, ON Jan. 2011 – March 2022 

Personally recruited from City to City to drive HR strategy and initiatives for Brands as a critical partner to the Regional Vice
President for Canada and Southwest US, ultimately supporting 6,000 employees across 26 Canadian stores and multiple US
regions. 

HR Business Partner of the Quarter (2019) | Positive Associate Relations Facilitator (2011). 

�  STRATEGIC EXPANSION LEADERSHIP: Directed a two-year HR strategy to support 36 new store openings across 
Canada and led an HR Business Partner overseeing 80 stores in Canada. 

�  COVID-19 RESPONSE: Designed and implemented Canada’s COVID-19 response plan, including health and safety 
protocols, temporary closures, layoffs, and reopening strategies, ensuring compliance and safety. 

�  EFFICIENCY & COST SAVINGS: Streamlined Canada’s Health & Safety training from paper to online, reducing training 
time by 2 hours and saving $30,000 annually. 

�  DIVERSITY & INCLUSION: Led DEI initiatives through virtual development sessions, enhancing leadership awareness 
and fostering an inclusive culture. 

�  RISK MITIGATION: Developed sessions to elevate leadership behaviours and ensure compliance, minimizing risks and 
enhancing the employee experience. 

�  LEADERSHIP DEVELOPMENT: Achieved 83% internal promotion rate through succession planning and quarterly 
leadership reviews. 

�  RETENTION & ENGAGEMENT: Set company benchmarks with 100% favourable engagement and retention rates at 
the District Manager level for three consecutive years, significantly outperforming company averages. 

�  PERFORMANCE EXCELLENCE: Increased individual productivity by 10% over the company average through targeted 
action planning and strategic HR support. 

PARTNER RESOURCES MANAGER | Powerhouse Coffee Company Canada, various regions March 2006 – Jan. 2011 

Hired to lead HR strategy and talent development across multiple regions in Canada, supporting over 2,700 employees and
partnering with senior executives to drive operational success and employee engagement. 

Presidential Award (2010) | Spirit Award for talent retention strategies and initiatives (2008 & 2009). 

�  TALENT DEVELOPMENT: Reduced turnover and increased internal promotions by driving strategic talent development 
and stability initiatives, achieved 19% reduction in barista turnover and 12% increase in regional store manager fill rate. 

Earlier Career Experience: Human Resources Consultant, Local Health Region (2004 – 2006) | Membership Services
Officer - Jr. Union Representative, CUPE (2001 – 2004) | Human Resources Manager, XYZ Inc. (1999 – 2001) 

PROFESSIONAL EXPERIENCE continued 

EDUCATION & PROFESSIONAL DEVELOPMENT 
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